METAL FORMING PROCESS SELECTION

eLearning courses designed to increase productivity and profits

Learning made Simple, Visual,

and Interactive

The purpose of this course is to provide learners with a greater
understanding of the various processes utilized for forming sheet
metal. The advantages and disadvantages of each process,
along with important factors such as part volume, material
transportation, and packaging constraints, are also taken into
consideration.
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Learning Objectives

/> Recall the common blanking and metal forming processes.
) Understand the typical product design expectations.
() Recognize the important design factors for part manufacturing.

) Recall the important factors that determine design for manufacturability (DFM), design for assembly (DFA),
and design for serviceability (DFS).

// Understand the distinction between part piece price and part cost.
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Z@i THORS is bringing together the best minds across many industries to create an ever-
THYRS expanding library of courses that will rapidly increase the Manufacturing 1Q® of your team.

eLearning, Solutions






